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Perfect wedding memories
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Creating lasting wedding memories 
with the help of Sennheiser

“I truly believe 
in the power of 
being nice. If you 
treat everybody 
like human 
beings, it creates 
a very successful 
relationship to the 
client. We go over 
and beyond what 
we are contracted 
to do.“

Weddings in India are truly extraordinary. They are magnificent, 
colorful—and usually very expensive. An entire industry has evol-
ved around the most important social event in a person’s life, and 
for months everyone is eagerly awaiting the couple’s big day. Ar-
jun Kartha captures these moments—the happiness, the tears, 
the surprises—in the form of a photo or video with great attention 
to detail.
Arjun’s current company Twoge-
ther Studios was born out of a 
kind turn. A friend asked him in 
2008 to bring his camera to their 
wedding and take some photos 
as a guest. A few weeks later, 
she surprised him with a call: 
“Wow. Your pictures are much 
better than the ones taken by our 
professional photographer.” Her 
call gave Arjun the confidence to 
venture into wedding photogra-

phy. He did not find the change 
in career difficult. “If I learned 
one thing during my training as 
a computer specialist, it was 
that I really did not want to be a 
computer specialist.” Arjun’s be-
droom became his office, where 
he organized his initial orders for 
friends who, in turn, recommen-
ded him to their friends. After 
a while, he was able to quit his 
office job, rent new premises, 
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and concentrate on capturing his 
clients’ weddings on film together 
with his wife Prarena. “It was the 
right step at the right time,” he 
says. “I’m eternally grateful for 
that.”
“The reason I shoot weddings is 
actually quite simple,” explains 
Arjun: “I always get the material 
I want. I love colors, I love emo-
tions. And weddings give me the 
opportunity to tell exciting stories. 
When I started, photographs were 
very different to today. Weddings 
were simply documented, there 
were always the same settings 
and arrangements.” Arjun, howe-
ver, saw himself as a storyteller. 
To bring these stories to life, he 
needed colleagues with a similar 
mindset. There are now 14 em-
ployees at “Twogether” who are 
responsible for creating the story. 
The team is made up of photogra-
phers, cinematographers, video 
and sound designers and editors. 
The executive title “CCO” is a joint 
role, which is currently shared 
between Arjun’s two German she-
pherd dogs. It stands for: “Chief 
Cuddling Officers.”
According to Arjun, there is no 
perfect method for creating fai-
ry-tale photographs. However, he 
is happy to explain how he gets to 
the heart of the story. “First, we try 
to understand how the two peop-
le interact with each other and 
what moves them. This gives us 
an initial indication of whether we 
should be creating a love story, a 
documentary or even a Hangover-
style movie. We then interview the 
friends, particularly the brides-
maids and best men, to find out 
their most precious memories of 
the couple.”
It is impossible to understand the 
importance of weddings in India 

Rather a production company than a videographer

unless you have been invi-
ted to one. Arranged marria-
ges are a challenge when it 
comes to planning the pre-
wedding stage. Arjun and his 
team are responsible for do-
cumenting “both sides,” i.e. 
filming in two locations with 
the bride’s family and the 
groom’s family, who will then 
come together during the ce-
remony. For capturing those 
moments he relies on Senn-
heisers MKE 440 stereo mi-
crophone which fits perfectly 
on any camera as well as the 
AVX wireless system. From 
November to April, the Indian 

wedding season is booming 
and Arjun works almost non-
stop: Someone is always get-
ting married somewhere. And 
since some weddings last for 
several days and vary from 
something intimate with 50 
guests to the big party with 
more than 5,000 guests, Ar-
jun comes back with a huge 
amount of material, which 
then goes into post-produc-
tion. Since Arjun’s pictures 
and films are often elaborate 
productions, it can take up 
to 8 weeks to deliver a per-
sonalized photo album or 10 
weeks to create a video. By 

Arjun Kartha



CUSTOMER STORY Twogether Studios, Delhi

this time, Arjun has often known 
the couple for more than nine 
months, because the exclusivi-
ty of many locations means his 
clients have to start planning 
their big day well in advance. 
The rest of the year Arjun and 
his team work on other projects 
like corporate work in the food 
and beverage industry or some 
artwork for hotels, restaurants 
and suppliers.  
There are two weddings that 
hold a special place in Arjun’s 
heart. The first made him very 
proud because the bride had 
only two wishes—to wear a 
dress made by a famous desig-
ner and to have photographs ta-
ken by Arjun Kartha. The other 
wedding was special for a com-
pletely different reason: “Ever-
ything went well, until the mo-
ment a cup of coffee fell on the 
wedding dress. Disaster! But 
then magic happened. Instinct 

kicked in and everyone knew 
exactly what to do. We cleaned 
the dress with cloths, switched 
on the hairdryer and it was like 
nothing had ever happened. In 
that moment were we videogra-
phers, photographers or docu-
mentary creators? No, we were 
part of the story. To be part of 
that day was not something we 
ever envisaged. On that day, we 
were prouder than ever before. 
I will never forget that.”
So what is his secret? “I belie-
ve in the power of being nice. 
In moments like those, you are 
completely supporting the cou-
ple, offering help, reassuring, 
holding everything together. In 
the end, the magical moment 
happens as if by accident.” And 
that’s what magic is really all 
about—when unforeseen sur-
prises suddenly create that un-
forgettable moment which Ar-
jun set out to capture.

Becoming part of a wedding story


